
ST. PATRICK’S FESTIVAL COMPETITION RULES 

These terms and conditions apply to all St. Patrick’s Festival competitions including 
online competitions on stpatricksfestival.ie  
 
You are deemed to accept these terms and conditions when you enter a competition, 
together with any specific terms for such competition which may be mentioned in any 
messages or on the St. Patrick’s Festival  website. 
 
If you do not agree with any of these terms and conditions then you should not enter the 
competition. If there is any inconsistency between these competition terms and 
conditions and any such Competition Information, the Competition Information shall 
prevail. 
 
These terms and conditions may be amended or varied at any time without prior notice. 
Any changes will be posted on St. Patrick’s Festival website www.stpatricksfesival.ie. It 
is your responsibility to ensure you review these terms and conditions regularly to 
familiarise yourself with any changes. We recommend that you print and store or save a 
copy of these terms and conditions for future reference. 
 
1: ENTRY 

 

1.1 Entry is open to residents of Republic of Ireland (ROI) unless otherwise specified. 
1.2 Employees of St. Patrick’s Festival, The Irish League of Credit Unions and any 
associated group companies, prize sponsor and/or agencies associated with our 
competitions and their immediate families are ineligible to enter. Any such entries will be 
invalid. For these purposes, immediate family includes partner, grandchild, child, 
brother, step-brother, sister, step-sister, parent, step-parent, or grandparent of you or 
your partner or anyone noted as next of kin on any legal document. 
1.3 St. Patrick’s Festival reserves the right to require proof of age and evidence to verify 
the identity of an entrant at any time, and may use any reasonable channels and 
methods available to carry out checks of any details provided by entrants.  
1.4 The opening and closing date and time for entries is as indicated in the Competition 
Information. Any entries received before or after these times will be disregarded. 
1.5 Entry to the competition must be by the applicable method(s) and in accordance 
with the deadlines as indicated in the Competition Information. 
 
2: ENTRY METHOD 

Entry to the St. Patrick’s Festival competition in association with the Irish League of 
Credit Unions is by email subject to the Competition Information: 
 
 
2.1 Email Entry 
Entrants are required to follow the instructions on the competition information poster in 
Credit Unions and email their answer, name and email address to St. Patrick’s Festival. 
Entrants will be required to answer a question and supply their name, email address. 
There is no charge for entry. 
  
3: VALID ENTRIES 

3.1 Any entries which are incomplete, incorrect, incomprehensible, or not received by 
St. Patrick’s Festival by the due deadline will be void.  The Deadline for the St. Patrick’s 



Festival competition in association with the Irish League of Credit Unionsis March 8th 
2010. 
3.2 In the event of any fault, mistake, misunderstanding or dispute concerning the 
correctness or acceptability of any answers given by entrants, or the operation of any 
part of the competition, the decision of St. Patrick’s Festival shall be final and no 
correspondence will be entered into.  
3.4 St. Patrick’s Festival will not be liable to reimburse expenses incurred in making an 
entry and no refund will be made for the cost of any entry.  
3.5 St. Patrick’s Festival reserves the right to reject bulk entries. 
 
4: PRIZES 

4.1 Only one prize per person is permissible, except where otherwise stated in the 
Competition Information.  
4.2 The prize is as specified in the Competition Information. The prize is a VIP Family 
Trip to the St. Patrick’s Festival Parade (includes four star accommodation and 
grandstand seating for 4 people) The winner is solely responsible for all insurance, 
applicable taxes and for any costs, expenses and charges not included in the prize 
description in the Competition Information.   
4.3 The process for determining the winner of the prize is as indicated in the 
Competition Information. For the St. Patrick’s Festival competition in association with 
the Irish League of Credit Unions the winner will be randomly selected from all the 
correct and valid entries, the draw will take place on the date indicated in the 
Competition Information which is March 8th 2010..  
4.4 The winner will be notified on the date the winning entry is selected or as soon as 
practical thereafter, or as otherwise indicated in the Competition Information. You will be 
contacted on the email/phone number provided when entering the competition. You will 
be asked to specifically confirm that you are resident ROI, that you are not related to 
any St. Patrick’s Festival/Irish League of Credit Union employee or prize sponsor 
employee. St. Patrick’s Festival  will make reasonable efforts to contact the winner.. 
However, St. Patrick’s Festival  reserves the right to offer the prize to the next eligible 
entrant and thereafter until a winner is found.  
4.5 St. Patrick’s Festival may refuse to provide a prize, or may seek its recovery, in the 
event of non-entitlement under these Terms or an entrant's breach of these Terms, or 
the Competition Information, or fraud or dishonesty. 
4.6 No cash equivalent or alternative prize will be given and the prize is non-
transferable and non-exchangeable. However, St. Patrick’s Festival reserves the right to 
change the prize due to circumstances beyond its control or to offer an alternative of 
similar value.  
Through entering this promotion all contestants agree to the terms of this promotion. 
 
5: LIABILITY 

5.1 Nothing in these terms and conditions restricts your statutory rights as a consumer. 
For more details on your statutory rights you should contact your local Trading 
Standards Office or Citizen's Advice Bureau.  
5.2 St. Patrick’s Festival excludes liability for any fault, malfunction, damage, loss or 
disappointment suffered by any entrant howsoever arising from participating in any 
competition whether due to any error, omission or other cause by St. Patrick’s Festival, 
its employees, agents or others to the fullest extent permitted by law. In particular, St. 
Patrick’s Festival is not responsible for any damage or loss caused to an entrant where 
such damage or loss is not reasonably foreseeable including where the damage or loss 
results from St. Patrick’s Festival breach of these terms and conditions.  



5.3 St. Patrick’s Festival does not accept liability for any damage or loss caused to you 
where you are not entering into a competition as a consumer. 
5.4 The Irish League of Credit Unions accepts no liability for any act or omission in 
connection with the operation of this competition. 
 
6. STANDARD TERMS 

6.1 In the event that any entrant does not, or is unable to comply with these Terms and 
Conditions or the Competition Information, St. Patrick’s Festival shall be entitled at its 
sole discretion to disqualify such entrant, without any further liability to such entrant.  
6.2 These terms and conditions are available in English only and shall be exclusively 
governed by and construed in accordance with the laws of ROI. 
6.3 St. Patrick’s Festival reserves the right to withdraw or amend any competition as 
necessary due to circumstances outside its reasonable control. 
6.5 Competition winners may be required to take part in publicity activity associated with 
the competition. St. Patrick’s Festival (or any third party nominated by St. Patrick’s 
Festival) may exercise its sole discretion to use the winner's (and, if applicable, their 
companion's) name and image and their comments relating to the prize and competition 
experience for future promotional, marketing and publicity purposes in any media 
without notice and without any fee being paid. 
 
7. DATA PROTECTION 

7.1 Information and data which is provided by entrants when they enter ("personal 
data") will be held and used by St. Patrick’s Festival, in order to administer the 
competition only and will not be used for any other purposes.  
 
 


